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New Media and Ideological Construction
YU Yuan — pei
( School of Philosophy Fudan University Shanghat 200433 China)
Abstract: New media develops very fast and network technology constitutes a new ideological and cultur—
al fronts and political struggles positions. The idea of value neutrality is wrong and so is a laissez faire at—
titude but we should have a correct view of “unreal” phenomenon. The importance of security is becom—
ing more prominent with the increasing of “comprehensive national power” and “national soft power”. To
do a good job in the construction of the new media we must rely on all the people emphasis on psycho
— social analysis and research so as to improve the capacity and quality of netizens.
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